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For immediate release   
Focus Multimedia launches Encyclopædia Britannica ® 2010 Ultimate Edition DVD
Encyclopædia Britannica and Focus Multimedia have joined forces again to bring the latest version of the UK’s best-selling encyclopedia software, Encyclopædia Britannica 2010 Ultimate Edition, to UK retail. 

Ideal for research, homework or everyday fact-finding, Britannica keeps you learning and growing. With more than 100,000 articles, Britannica BrainStormer, Britannica Classics and much more, it’s never been easier to expand your knowledge and satisfy your curiosity. With three encyclopedias in one, it’s suitable from ages 6 to adult. Simply select the database that’s right for you.
As well as new and updated articles, plus the high quality features included in earlier versions, Britannica 2010 introduces Britannica Biographies: Heroes & Villains, which follows the lives of over 600 humanitarians, gangsters, pioneers, politicians, traitors and other interesting figures who left their mark on history. World Leaders and Great Minds who changed the world are also included.

Register your software and stay current with one year of monthly content update releases of the newest and most updated articles. Internet access is required.

Encyclopædia Britannica 2010 Ultimate Edition has a suggested retail price of £39.99 and can be purchased on PC DVD-ROM from all good retailers, or may be ordered direct from www.focusmm.co.uk.
About Focus Multimedia

Focus Multimedia is one of the UK’s leading consumer software publishers. Within a comprehensive and constantly evolving product range, Focus is able to offer more than 200 high quality PC software titles for all the family. The company consistently delivers quality, value and choice across its market-leading PC budget software brands - Essential, Revival and PC Fun Club. Focus’ portfolio includes many highly acclaimed brands, amongst them; Bejeweled, BitDefender, Brain Trainer, CSI, Disney Pixar Cars, Driving Test Success, Encyclopædia Britannica, LEGO, Lost, Mystery Case Files, Nancy Drew, Oxford University Press, Scooby Doo, Scrabble and SpongeBob SquarePants, and many more. For further information on Focus Multimedia please visit www.focusmm.co.uk. All copyrights and trademarks are acknowledged as the property of their respective owners. All rights reserved.
About Encyclopædia Britannica

Voted one of the Top 10 UK Consumer ‘Superbrands’ of 2009, Encyclopædia Britannica is a leading provider of learning and knowledge products online, in digital media and in books.  Britannica’s text and images can also be integrated into a variety of learning platforms and as a reference source on mobile devices. Today Encyclopædia Britannica’s outlook is shaped by its 240-year tradition of excellence and an understanding of what knowledge seekers need in the digital age. With more than 4000 expert contributors, Britannica’s products provide confidence to consumers all over the world. For further information on Britannica products, please visit www.britannica.co.uk. The company makes its headquarters in Chicago and has offices in London, France, India, Australia, Japan, Korea and Taiwan.
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For further information please contact:
Lucy Felthouse – PR & Marketing Executive

E-mail: l.felthouse@focusmm.co.uk
Tel: +44 (0)1889 570156

Web: http://www.focusmm.co.uk
